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1 I n trO d u Ctl O n an d ObJ eCt I VeS The worldwide online-community grows continuously

Internet user” world wide in millions and growth in percent, 2000-2007

The use of the Internet in everyday life has increased significantly over the

last decade. Different kinds of services like banking transfers, medical [Z000 | 379
examinations or shopping activities are more and more done online. In order 3507 1482 (+ 27 2%) ) using the Internet at
to understand the effects of internet use on physical traffic a lot of surveys B 1610 ¢+ 26.6%) home or at work
have been carried out. But they differ in various aspects like use and — Forlerss
definition of variables. They are hardly comparable and cannot outline the L 1901 (+15.4%)
development long run. Therefore there is a need for standardisation. e 1039 (+ 15.3%)

[ 2006 11.191 {+ 14 6%)

2007 | 1.343 (+ 12,8%)

2 The object of the present study is to analyse the need and possibilities for an
extension of the existing standardisation in conventional travel behaviour
studies to surveys on virtual mobility and its effects on transportation.

Morgan Stanley, November 2006

Internet user worldwide (Morgan Stanley, 2006)

i Anbistavermatens ana aoren - | (1) Project frame 3 I\/I et h O d S
T e T - Coordinator / Editor
lteine Sy & e oo e , -SReseafrch Intention 15 surveys from different countries have been analysed in three steps:
;:::me Ballungsraum Kaln Prognosejghe 2008 u rve ram e . . . — .
e e e (2) y . = Descriptive analysis of the general conditions and the main contents: Survey
+ I - Mode / Period " . . . .
S | T . characteristics make the different standardised questionnaires comparable.
o e e | - Sample / Population | | | |
0 R S _ Incentive = Synoptic comparison of the surveys: Elements, Whlch are likely to be more useful
% e | o - Additional surveys than others show the preferred way to gather the interdependency.
= I et iy (e.g. travel diaries) = Qualitative evaluation: Core elements of surveying teleservices and impacts on
— el (3) Data content transportation as well as additional elements for online-shopping are extracted
0 e e @ - Number of questions All surveys deal with the effect of substitution of physical traffic when using the
g sy - Structure (main topics) | Internet for online-shopping instead of doing a physical trip to a conventional brick-
5 . E%;i%;i::?::n;:f;e:zmhen. filhlen, = Fllter and_mortar Store.
m * E:;E:h ist;ein'r;lill:,:f::: an:e.lu:ﬁe.rlebnis (4) ReSUItS a1 Wh i lewh v live h tart ith o . El:l
2 o - Main I‘eSUItS, statistics T o) © |@] @ ) (@ T )
Elreab.s.icl"rtigen Sie in Zukunﬂ?beim Versandhandel :;1.1 Fﬂf;t:;i . . ] / rﬁjrrr?;; Name What is Sex wa\:hat What is Ir\|~ v;ls'n.l(-:l?.cl:;zt;y IEr?
3 2 = - - Publications Household: i | [ i
> E . . - S i Z e to you? status?
& . Survey characteristics - Example IR R U e e
3 m Partnar - Pr C N Canta al Ennland -9 fare to face
(,) E w rSECTION A: PERSON DETAILS
O 4 R I d D u u 5)1 E;HfOWCAE_DE ot vour tavel which of RECORD AUTOMATICALLY OR ASK:
Person activities apply to you at the moment? | Qs Isita secondary school, TAFE or other college,
g g 8 e S u tS an I S C u S S I O n - age / Student: Fullﬁi- ................... |E||1 a university o something else?
P . . . . . e raimn 0. | oo
8 8 — All analysed studies are carried out as standardised questionnaires. " Sex e = gphgrg;m%m
GC) o e The surveys are predominantly done in the written way (including " graduation B e il o
. . . . . " Kesping house .................... L]
= ﬂ online-forms which will gain more and more importance). In some " profession A m D O T——
(D) _ _ . _ Other pensioner ................... L1 1w S ]
= A > cases, travel diaries are used additionally. The effort to answer them Is i O | e =
Oo O rather long (15-30 minutes). | _ o
Oy == . . . . . _ Core elements — Sociodemograpic parameters (SHTS, 2004)
. Using standardised guestionnaires, four main parts should be covered:
g C (1) sociodemographic parameters, (2) mobility and (3) internet use WaB-umirase Ao ai 200
b SN behaviour as well as (4) additional elements for special online | | .
S B © . . . . St v i s e = USer experience
S 0 (T applications (e.g. online-shopping). Further, the categories and scales 8‘;‘fj”hjf;;jjﬁ;Z'iiijf'm « frequency of use
S = - for the answers should offer at least the possibility for harmonisation. S e
q) O U g3bs Jahl:e -
= . . . L = guality of access
c & QO The use of these recommended elements Is just one single point to O e —— quality
— Ll C
- jC:U é make Surveys maore Comparable — but an absolutely basic one. Of L b e o el 6l el s
m Online-Tage in einer normalen Woche:

course the Interpretation, a clear documentation and the public

Core elements — Internet use (W3B,2005)

O availability of the data are very important. Especially the last aspect Is
ﬁg‘ hardly realised at the moment. 24 e Edanfmrhlen
Eﬂ = Nla Wie oft kaufen Sie in der Regel folgende Waren und Dienstleistungen perstnlich im Laden ein?
(f)'g‘f 6 I . - e S
LU Kurzfristiger,/tiglicher Bedarf:
[ | G & E CO n C U S I O n = Instead of an S = S = = == =
) . . . L assortment of R 00O0O0O0OOd O
S 5.0 With regard to an effective allocation of resources and a scientific oroducts few o waseamspen .0 8 00 0 8 O
e . . . K&rper- und Gesundheitspflegemittel ........
f ) SR Improvement it iIs absolutely necessary to make surveys comparable. e~ istgersedor
= EU . hich fher the t it _ ; ; tualisat O : (Boloiduns HauS(at 6C): 1o ee.e . O OO 0O o O O
E‘é or surveys which gather the transportation impacts of a virtualisation = short-. middle- | R .-
w £ g of activities this demand is not yet realised. The study takes a look into " long-term demand T N A
O I - I I I I I - Sonstiges, und zwar:
p—{ O 15 fle_ld tested surveys focu_smg on the internet appllgatlon online | e wm s om om oml|om
shopping. Core elements, which are recommended to be implemented,
Q and additional elements concerning online-shopping are given. Additional elements — Surveyed products (Mobinet D 7.3, 2004)
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